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IIDEX is dead; long live IIDEX. IIDEX-
Canada, formerly Canada’s largest 
design expo and conference, pre-
sented by Interior Designers of Canada 
and the Royal Architectural Institute 
of Canada, premiered last week in its 
new guise at the Metro Toronto Con-
vention Centre.

Patti Stewart, executive VP at 
Informa Canada, explained on opening 
day, “We combined the greatness of 
IIDEX, which focused on commercial 
and industrial design, with IDS, our 
[residential] Interior Design Show, and 
brought the two together to have one 
amazing design event.” There were 
375 exhibitors. Thursday and Friday 

attracted 14,000 trade visitors; Saturday 
and Sunday drew 30,000 public visitors.

With an eye to officeinsight readers, 
Karen Kang, National Director, IDS 
Canada, said, “What would appeal to 
an American audience is that on both 
sides of the show we have some amaz-
ing Canadian content that just isn’t 
present in the U.S.” 

Coming up: some of those amazing 
finds on the show floor.

One reason to attend a show like IDS 
is the networking opportunity; you’re 
bound to reconnect serendipitously 
with old industry friends. I met with the 
widely respected Tracy Bowie, Kang’s 
predecessor as IIDEX czarina, who 

retired last year as an Informa VP. 
“I think that the show has never 

looked better,” she said. While perus-
ing it, she had noticed two big themes: 
“The use of wood jumps out at me. And 
the term ‘resimercial,’ commercial com-
panies doing residential or vice versa.”

I also ran into Lloyd Alter, a Univer-
sity of Toronto architecture graduate 
who teaches sustainable design at 
Ryerson University School of Inte-
rior Design. Mr. Alter recently won 
a Leadership Award from the U.S. 
Green Building Council, and is Design 
Editor of TreeHugger.com, the world’s 
largest website on sustainability and 
green living.

Toronto’s IIDEX Reboots as IDS Contract
by David Lasker

AcoustiGuard booth and close-up of its game-changing, acoustically absorbent transparent DeAmp panel. Photography: David Lasker
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The show floor



01.28.19

events
“I’m surprised they separated IDS 

and IDS Contract,” said Mr. Alter. 
“They should have merged them 
because when you look at the furni-
ture that people are putting in offices 
now, they look like coffee shops and 
living rooms. Herman Miller went from 
making office furniture to turning out 
their product in home lines because it 
became indistinguishable. The future 
is the office essentially turning into a 
coffee shop – and I think that’s great.”

He segued to the topic of the IDS 
seminar he would present in a few 
minutes, The High-Fibre Building Diet: 
Why Designers Are Turning to Wood 
and Other Natural Materials.

“Everybody’s building new-old of-
fice buildings. Look how technology 
is changing the way we do offices, 
making them more sustainable with 
nail-laminated timber,” he said, cit-
ing Vancouver-based Michael Green 
Architecture’s influential LEED Gold-
certified T3 Building in Minneapolis, 
the first modern timber building, and 
the largest, to be built in the United 
States in over a century.

Its interior is an updated version of 
the warm and fuzzy old post-and-beam 
loft buildings beloved of tech startups. 
“Because these timber buildings are 
new, they can put in the ventilation, 
computer wiring and raised floors so of 
modern office conditions.”

With that image fresh in my mind’s 
eye, I stopped dead when I saw it 
hanging, literally, on the wall of the 
Canadian Wood Council booth, which 
showcased the large prefabricated 
wood members used in mass timber 
constructions, notably glue-laminated 

Tracy Bowie, former head of IIDEX and Patti Stewart, execu-
tive VP at Informa Canada, Interior Design Show (IDS) owner.

Karen Kang, National Director, IDS Canada. IDS speaker Lloyd Alter, Design Editor of 
TreeHugger.com.

Detail shot of the Canadian Wood Council booth featuring photo of a typical interior in an au 
courant everything-old-is-new-again post-and-beam mass timber building.
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timber (glulam), cross-laminated 
timber (CLT) and nail-laminated lum-
ber (NLT). The photo showed a CLT 
floor-slab system supported on glulam 

columns with concrete about to be 
poured atop the wood subfloor, help-
ing with fire performance and sound 
transmission.

“Many studies correlate occupant 
happiness, productivity and creativity 
to [being] in a building where you can 
see, feel and touch the wood,” said 
the booth’s Ottawa-based technical 
adviser, Reid Kelterborn. He explained 
that Canada is the North American 
leader in wood and wood-and-concrete 
hybrid buildings. “Currently, Brock 
Commons Tallwood House, an 18-sto-
rey student residence at the University 
of British Columbia, is the tallest wood 
structure in the world. The University 
of Toronto’s recently announced aca-
demic tower will be taller.”

These days, with cube farms giving 
way to open offices, noise attenuation 
is a timely topic. Polyethylene tere-
phthalate, commonly abbreviated PET, 
a polyester fiber made largely from 
recycled water bottles, never looked so 
smart as it did in the colorful custom 
wall covering, evoking champagne 
bubbles, cladding the Akustus booth. 
The Vancouver-based acoustic product 
design company’s panels and baffles 
resemble felt, but their PET is less ex-
pensive, more rigid, comes in a thicker 
profile and is easier to cut and work 
with. The fire-tested, noise-reducing 
material is available in a wide range 
of colors and configurations including 
rectangles, hexagons, squares and 
herringbones.

AcoustiGuard’s booth offered 
not just a new product but a new 
paradigm: a nearly invisible acoustic 
treatment. DeAmp Transparent Sound 
Absorber Panels are acrylic panels 
with tiny horizontal slits resembling 
subtle glass frits. These panels are 
the missing link in acoustic control, 
enabling the treatment of glass parti-
tions, glass curtain wall or other hard 
surfaces without compromising the 
designer’s vision of transparency and 
openness.

“Those three words, ‘transparent 
sound absorber,’ were never men-
tioned together before, ever,” ex-
plained brand manager Peter Harper.

Akustus account manager Rory Ross-Gammack in his firm’s booth, where the acoustic cladding 
evokes champagne bubbles.

AcoustiGuard booth and close-up of its game-changing, acoustically absorbent transparent DeAmp panel.
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Opening night buzz at Montreal-based Montauk Sofa.

At the Norman Copenhagen booth: Cowbell-
like Shield LED light sports a faux-open glare 
shield at the bottom.

Swiss watchmaker Rado’s Star Prize Canada 2019 competition finalists: Oliver David Krieg’s 
Aestus stratified beechwood vases; Wayne Muma’s Pirogue, a Windsor-inspired stool made from 
salvaged urban elm, ash and walnut; Plastic-Toc concrete and shredded-plastic salt shaker by 
Hanae Baruchel; and Annie Legault’s Raw lighting collection inspired by Japanese wabi-sabi 
(imperfect, impermanent).
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This ability to disappear and look 

neutral makes AcoustiGuard the obvi-
ous choice for a boardroom or atrium 
where fabric-wrapped wall panels 
would look clunky or incongrously 
whimsical and un-businesslike. 

How does DeAmp work? In a con-
ventional fabric-wrapped panel, sound 
energy strikes the fibers and converts 
to heat. “You’ve changed the energy 
and absorbed it,” Harper said. “Our 
product absorbs sound energy as well, 
by means of the surface tension inside 
the little slits.” (To recap grade-school 
physics, if you shake talcum powder 
on water, surface tension keeps the 
powder from sinking and dissolving.)

The trade-off? A typical one-inch-
thick fabric wrapped acoustic panel 
has a .6 noise-reduction coefficient 
(NRC), so it’s 60% efficient. Acousti-
Guard has a .5 NRC. “You’re going to 
need a little extra square footage to get 
the same results,” Mr. Harper said.

AcoustiGuard, based in the To-
ronto suburb of Mississauga, holds 
North American rights to the DeAmp 
product, created in Norway, and has 
developed variants of the original 
clear acrylic panel. These include 
aluminum, stainless steel and cop-
per, which are more suitable materials 
for healthcare applications requiring 
heat or chemical sterilization; panels 
printed with graphics, text or corporate 
logos; and clear divider panels that 
can attenuate noise levels in crowded 
benching layouts.

“Dividers that are sold by very 
serious office interior companies are 
bullshit, and I will use that word,” Mr. 
Harper said. “They don’t do anything 
besides stop your pencil from rolling 
off the desk.”

On the resimercial front, the big 
news at IDS was EQ3’s launch of its 
contract line. The Winnipeg-based 
firm is the sister company to Palliser, 
North America’s largest manufacturer 
of made-to-order leather furniture and 
a major player in theatre seating, with 

EQ3 booth with the Winnipeg-based firm’s “contradential” furniture.
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one factory in the prairie city and four 
in Mexico. Compared to Palliser, EQ3 
serves a more modern- and design-
oriented customer; EQ3 has its own 
casegoods-making facility in Indone-
sia. Like IKEA, EQ3 is a vertically inte-
grated company with its own branded 
stores. However, EQ3 occupies a more 
upmarket niche than the ubiquitous 
Swedish giant, serving the quality field 
at a medium price range.

Addressing the ambitious American 
rollout, “We have two stores in the Bay 
Area currently,” said Nils Vik, Senior 
Director of Brand Development during 
a tour of the EQ3 booth. “We’re set to 

launch our first of two stores in Chica-
go in a matter of days and one in New 
York’s Chelsea district this summer.

“We realized, like many in the 
industry, that there’s been a blurring 
between residential and commercial. 
From there, we went through our exist-
ing product offering to isolate a few key 
items we thought would have merit in 
a commercial setting. We worked with 
our R&D team to update and upgrade 
the foam and frame to be more resil-
ient for a variety of applications. What 
you see here at the show today is from 
our home line but made with higher-
density foam and contract-grade cov-

ers – and we think it’s pretty fun.”
The collection includes the Replay 

Club sofa, introduced by EQ3 in 2002 
but re-envisioned last year for the con-
tract market. “It’s quite compact, with 
a relatively shallow depth, so it’s perfect 
for smaller spaces such as entryways 
and waiting rooms,” Mr. Vik added. 

There are one-person oval or square 
ottomans or footstools, and elongated, 
pill-shaped versions that can serve as 
an impromptu two-person bench.

Then there are rectilinear coffee and 
side tables with echoes of Parsons 
tables and Florence Knoll’s iconic 
sculptural glass-and-stainless-steel ob-
jects, but looking informal and casual 
rather than piss elegant.

“That’s something we strive for,” Mr. 
Vik said. “Being accessible and non-
prescriptive. I’m a big fan of eclectic 
interiors, and that’s the way the market 
is right now. It’s okay to have seeming-
ly contradictory elements in the same 
room. We want to be open-ended. We 
want to make sure we have a broad 
range of customers, so we’re not too 
narrow in our intent. That’s where you 
may be picking up on the informality.”

Deliberately informal was the 
definitely the design language at Tan-
gible Interaction as well. Like sheep 
grazing on a meadow, a cluster of the 
Vancouver-based company’s Haven 
pods, resembling Microsoft’s cloudlike 
OneDrive logo, sprawled on a central 
piazza on the IDS Contract floor.

“We created these pods for people 
to meditate, to rest, to have a meet-
ing,” said company founder and 
creative director Alex Beim. “They can 
be creative spaces or places for play. 
We put them in architectural studios 
in a gaming company to allow people 
to take a break. We understand from 
research that it’s important to take a 
break from your work; it makes you 
more efficient and productive.”

Made of Tyvek, DuPont’s durable 
synthetic paper used to wrap houses 
during construction, Haven’s inflatable 

Cloud-like Haven inflatable rest pods at Vancouver-based Tangible Interaction’s space on the 
IDS Contract show floor.

Tangible Interaction founder and creative director Alex Beim in front of his Haven rest pod.
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structure keeps its shape with air pres-
sure provided by a small fan and an 
essential-oils cartridge scenting the air. 
A zippered doorway offers entrance to 
a patch of Astroturf, beckoning visitors 
to chill and contemplate their navels.

Haven’s cocoon aspect evokes an 
earlier notable resimercial effort by a 
Canadian designer, the A3 work station 
for Knoll by Hani Rashid’s Asymptote 
architecture firm. However, that short-
lived effort, dating from 2001 and 

Paul McIntosh, Central Regional Sales Manager; and Colette Fleming, Regional VP, at Montreal’s 
Axis Lighting.

Star-like assemblage of stock linear lighting extrusions, evoking chow mein noodles in a choco-
late haystacks dessert, at the booth of Luminiz, based in the Toronto suburb of Etobicoke.

At Toronto’s AM Studio: spouses Giora and Orly (Hebrew 
for “my light”) Mayer, co-owners of the lighting firm, 
with their blown-glass Moonlights chandelier by jewelry 
designer Karli Sears.

Whimsical, colorful light-piping resin figures by Jean-Chris-
tian and Claude Micell Knaff at their Mikka booth in the 
Studio North & Prototype area.



01.28.19

events
inspired by a camping tent, had a rigid 
structure. In that sense, Haven is the 
blimp to A3’s dirigible.

Finally, Montreal’s Axis Lighting, 
Canada’s largest lighting manufacturer, 
turned heads with its playful, blue 
squiggle-shaped LED pendant lighting.

“When LEDs became a prominent 
light source, many manufacturers 
were taking LEDs and putting them 
in the same fluorescent fixture bodies 
they designed years ago,” said Paul 
McIntosh, Central regional sales 
manager at Axis. “Our CEO felt that 
this was lazy. Our mandate has been 
to create innovative products with 
beautiful forms, like the Squiggle, 
offering good solutions such as an 
integral power supply.” Translation: 
No more ugly ballast protruding from 
the lamp’s slender lines. This facili-
tates cost-effective installation and 
cleaning.

“We created and patented an optic 

called Surround Light. We’re the only 
ones in the industry to give 360-de-
gree light distribution from an indirect 
pendant.” 

Cheers to a new beginning with IDS. n

David Lasker is President of David 
Lasker Communications in Toronto and 
Associate Editor of Canadian Interiors. 
He can be reached at david@david-
laskercommunications.com.

Studio North & Prototype area crowd during the IDS opening-night party.

The Ontario Wood booth design, by Izen Architecture, playfully riffs on the balloon-frame method of house construction, where two-by-four vertical 
studs support exterior walls.
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